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Federal Milk Marketing Order Forum | Kansas City 2022

Discussion Report

Representatives from over 180 farms, cooperatives, processors and other industry organizations
from over 35 states joined the American Farm Bureau Federation in Kansas City Oct. 14-16 for a
successful first-of-its-kind industry-wide Federal Milk Marketing Order (FMMO) Forum.

After three years of intense exploration of dairy policy by AFBF’s Dairy Working Group, in
January the AFBF delegate body recommended that the board hold an industry-wide dairy
conference whose primary participants would be farmers, to bring their voice to the fore.

The dairy industry is preparing for a likely USDA hearing in 2023 on pricing in the federal milk
marketing orders; so while the conference discussions were free-ranging, they focused on
pricing, thus answering the call from USDA Secretary Tom Vilsack to bring the dairy producer
community together to discuss FMMO modernization.

After remarks by AFBF President Zippy Duvall and USDA Deputy Under Secretary Gloria
Montafio Greene, and video remarks from Secretary Vilsack, the conference was split into four
half-day segments, each with a 3-speaker panel session and Q&A followed by a roundtable
discussion during which groups of eight attendees discussed issues brought up during the panel
session. Attendees were assigned to tables to ensure regional and organizational diversity for the
roundtable discussions. This report summarizes the written notes of those discussions.

Executive Summary

The following section provides a list of the most commonly written and supported concepts in
the second, third and fourth discussion sessions. Parentheses represent the number of tables that
reported the same concept (i.e., the higher the number, the more tables that wrote down that
concept). Not all tables had notes for every session or wrote notes on each topic. Tables may
have reported more than one concept for each topic. If items were duplicated between sessions,
the top number was presented here. Returning to a higher-of Class | formula option was written
by 21 tables as a consensus item, making it the most reported concept.

e Return the Class | mover to a higher-of formula (21)

e Increase Class | differentials to reflect changes in the marketplace (15)

e Make processing cost surveys of plants mandatory and audited by USDA to ensure
the accurate data (13)

e Tighten pooling provisions (12)

e Update make allowances routinely with cost surveys (12)

e Expand number of products used in USDA’s pricing survey (12)

e Simplify and add uniformity to milk checks (12)

e Use modified bloc voting instead of bloc voting (11)
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Discussion Session 1: Origins and Purposes of Federal Milk Marketing Orders

Advantages, Disadvantages and Purposes of Federal Orders

Tables were asked to report what they believed were the advantages, disadvantages and general
purposes of Federal Milk Marketing Orders. The following summarizes those statements.

Parentheses represent the number of tables that reported the same concept (i.e., the higher the
number, the more tables that wrote down that concept). Not all tables responded to every
question. Tables may have reported more than one concept for each topic.

Advantages

e Provides timely payments and terms of payment (16)

e Provides order and stability to markets (14)

e Ensures level pay price for producers (12)

e Provides auditing and government oversight of payments (11)

e Provides higher producer prices via Class | and pooling (10)

e Provides pricing data (7)

e Provides testing of milk components (6)

e Helps keep production in all regions and in population-heavy areas (5)
e Maintains markets for smaller dairies and processors (3)

Disadvantages

e Complicated (10)

e Limits true free markets (8)

e Too slow to change when consumer behavior changes (8)

e Lack of transparency/ hard to find reports (6)

e Allows for de-pooling issues (8)

e Farmers pay for transportation — why not buyer? (4)

e The 2018 farm bill Class I mover change to the average of + $0.74 (3)
e No advantages if not in a Federal Order region (2)

e Cooperative bloc voting limits voice of individual farmers (2)

e Make allowances tied within Class I price (2)

e Cooperatives can pay below minimum price (2)

o Differentials outdates/ don’t reflect full value of milk in deficit areas (2)
e Sometimes price of milk is below cost (1)

e Doesn’t capture all dairy products (1)

e Possible elimination of orders through a “no” vote (1)

Purposes

e Orderly movement of milk, market stabilization (17)
e Guarantee fresh fluid milk to consumers in every region (13)
e Limit market power asymmetries between producers and buyers (7)
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Discussion Session 2: Class | Pricing Issues

Tables reported what they would like to be changed relative to Class I pricing issues including,
but not limited to, the Class | mover equation, location differentials and de-pooling.

Parentheses represent the number of tables that reported the same concept (i.e., the higher the
number, the more tables that wrote down that concept). Not all tables responded to every
question. Tables may have reported more than one concept for each topic.

Class | Mover:

e Return to the higher-of formula (21)
o Advantages
= We know how it works, it’s simple and easy to understand (2)
= Keeps Class I at high end of pricing (2)
= Keeps more milk pooled (1)
o Disadvantages:
= Higher volatility (2)
= Co-op/processor unable to hedge long term (1)
e Higher-of plus $0.74/ or $0.74 flex (to address cost margins) (3)
e Second choice to higher- of is average- of with rising adjustor (1)
e $0.74 can be deferred to other formula changes or Class | surface increases (1)
e Higher-of plus $1.50 (1)
e Do not change via farm bill (1)

Class | Differentials:

e Price surfaces must be increased to reflect changes in marketplace (15)

e Redo the map on a specified, frequent basis (3)

e Increase touch-base days required by milk handlers, producers and sellers (3)
e Should transportation credits be adjusted? (1)

e Should market decide? (1)

e Improve information producers receive so they can negotiate this value (1)

e Update every 3-5 years (1)

De-Pooling

e Pooling/ de-pooling provisions need to be tightened (12)

e Have localized discussions on pooling/ de-pooling and what works for the region (but
also what role a national policy has) (4)

e Annual mechanism to enter or exit the order (4)

e De-pooling needs to be eliminated nationally (1)

e Concerns that some processors/cooperatives will just opt out (1)

e De-pooling is a national issue (1)

e Add a qualifier to de-pooling: to receive make allowance you must pool (1)
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Consolidate orders to have larger pools (1)

Make all orders component pricing (3)

Concerns about consolidation (2)

Fresh fluid milk needs to innovate with longer shelf-stable beverages/ need more
investment (2)

The milk that serves the Class | market should be compensated for serving the Class |
market (2)

Transportation issues are challenging Class | markets (1)

An FMMO hearing should consider Class | mover and Class | surface together (1)
Negative PPDs are eroding gains (1)

Prioritize fresh milk over extended-shelf-life milk (ESL) (1)

USDA increase support for school purchases of fresh milk (1)

Discussion Session 3: Class 11 and 1V Pricing Issues

Tables reported what they would like to be changed relative to Class Il and IV pricing issues
including, but not limited to, make allowances, yield factors and price discovery (such as
block/barrel cheese pricing dynamics).

Parentheses represent the number of tables that reported the same concept (i.e., the higher the
number, the more tables that wrote down that concept). Not all tables responded to every
question. Tables may have reported more than one concept for each topic.

Make Allowances

Make allowances need to be updated regularly (12)
o Support increases IF return to higher-of (1)
o Support increases IF pooling restrictions are tightened (1)
o Support increases IF tied to margin protection for farmers (1)
Cost surveys should be mandatory across plants for accurate data (13)
o Must have a USDA audit function (7)
Increase make allowances in tiered, small levels (4)
o In phase one only increase $0.02-$0.04 cents/Ib. (1)
o No more than $0.15/cwt one-time increase (1)
Have multi-tiered make allowance for different size processors (3)
Plants in price surveys should match those in cost surveys (2)
No increase to make allowances (2)
Annual adjustments via mandatory surveys (1)
Third-party unbiased study with recommendations of what true make allowances should
be — including impact to the farmers, processors and consumers (1)
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e Yield factors should also be update routinely to reflect modern production technologies
(%)

Price Discovery

Yield Factors

e Expand number of products used in USDA pricing survey (12)
o Mozzarella (2)
e Elimination of barrel pricing (7)
e Analyze expanding survey period to 45 days and assess the impacts of including
additional export sales, which might depress the surveyed average (4)
o 45 days reporting on powder (1)
e Make price reporting mandatory for all milk products (2)
e Weighted block/barrel pricing instead of elimination of barrel (80/20 breakdown) (1)

e Update milk composition numbers to reflect modern production characteristics (4)

e Any changes must take place via an FMMO hearing (2)

e Combined Class Il and 1V into one manufacturing class so that manufacturers only deal
with one price (1)

e Adda Class V for export pricing and to assist in balancing over pricing that cannot be
utilized domestically (1)

Discussion Session 4: Simplifying Federal Milk Marketing Orders | Final Thoughts

Tables reported their top FMMO issues to be considered and came up with a list of three
statements or policies they found complete consensus on.

Parentheses represent the number of tables that reported the same concept (i.e., the higher the ,
the more tables that wrote down that concept). Not all tables responded to every question. Tables
may have reported more than one concept for each topic. You will notice lots of overlap with
prior sessions.

Policy Changes

e Return to the higher-of (17)
o Add flex premium based on costs (1)
e Simplify and add uniformity to milk checks (12)
o Contract transparency (2)
o Have USDA provide references of standardized check (1)
e Modified bloc voting instead of bloc voting (11)
e Mandatory cost reporting surveys audited by USDA (10)
o Should include yield specs as well (1)
o Third-party study — update every five years (1)
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o Every two years (1)
e Update make allowances routinely (9)
o Tiered/phased updates only (3)
o Can this be tied to innovation investments? (1)
e Increase Class | price surface (8)
e Changes to FMMO progress through a hearing process and not legislatively (6)
e Tightening pooling restrictions (6)
o Pooling is a national issue (1)
o Standardization of pooling rules (1)
o Annual commitment to pooling/de-pooling (1)
e Eliminate barrels in pricing (3)
e 45 days on data collection (2)
e The milk that serves the Class | market should be compensated for serving the Class |
market (2)
e Updating milk composition numbers to reflect modern production characteristics (1)
e FMMOs need to be updated routinely to match changing market conditions (1)
e Support of an innovation fund (1)
e Whole milk back in schools (1)
e Consider two classes (1)
e Address regional concerns on an order-by-order basis (1)
e Increasing touch base days (1)
e Expand items included in price report (1)
o Mozzarella (1)
e Make allowance changes should be pushed to consumer (1)

Other Items of Consensus

e Meetings like this need to happen more often (8)

e Fantastic conference (6)

e Education for producers (6)

e Federal Orders are important to U.S. milk markets (5)

e Exports are essential to the future of dairy (1)

e Regional USDA meetings with farmers (1)

¢ Need to address lack of trust between producers and their cooperatives (1)

e Can FMMO reform help share cost of innovation in fresh fluid products? (1)
e Uniform benefits across the system (1)

e Support milk deficit regions (1)
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APPENDIX A: Event Agenda

Friday, October 14™", 2022
12:30 p.m. — 1:30 p.m. Opening session

e Welcome to Kansas City: President Garrett Hawkins, Missouri Farm Bureau

President Zippy Duvall, American Farm Bureau Federation

Video Message: Secretary Tom Vilsack, USDA

Deputy Undersecretary Gloria Montafio Greene, USDA
1:30 p.m. — 3:00 p.m. Panel session 1:

Origins and Purposes of Federal Milk Marketing Orders | Panel Session 1

Pennsylvania Farm Bureau President Rick Ebert, Dana Coale, Calvin Covington, and Anja
Radabaugh

Our panel dives into how the Federal Milk Marketing Order system came to be, why its

complex pieces work the way they do, and the intended outcomes of the system in the
market and on the farm.

3:00 p.m. —3:15 p.m. Break

3:15 p.m. — 4:45 p.m. Roundtable discussions based on technical panel session 1:
Origins and Purposes of Federal Milk Marketing Orders | Roundtable Discussion
Join farmers and dairy industry participants from across the supply chain to further
discuss topics from the panel session on the origins and purposes of Federal Milk

Marketing Orders. Roundtable sessions will allow attendees to participate directly with
one another and work toward common ground solutions.

4:45 p.m. — 5:00 p.m. Closing remarks day 1 | Beth Hodge

5:00 p.m. Adjourn day 1

Saturday, October 15™, 2022
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8:30 a.m. — 9:00 a.m. Opening session day 2 | Danny Munch

9:00 a.m. — 10:30 a.m. Panel session 2:
Class I Pricing Issues | Session 2
New York Farm Bureau President Dave Fisher, Jim Sleper, Mike Brown, and Joe Wright

Our panel addresses Class I pricing topics including, but not limited to, calculation of the
Class I mover, Class I location adjustments, and the role of fluid milk in federal orders.

10:30 a.m. — 10:45 a.m. Break

10:45 a.m. — 12:15 p.m. Roundtable discussions based on panel session 2:
Class I Pricing Issues | Roundtable Discussion 2
Join farmers and dairy industry participants from across the supply chain to further
discuss topics from the Class | pricing issues panel session. Roundtable sessions will

function as an opportunity for attendees to participate directly with one another and
work toward common ground solutions.

12:15 p.m. —1:30 p.m. Lunch

1:30 p.m. — 3:00 p.m. Panel session 3:

Class I11 and IV Pricing Issues | Panel Session 3

Wisconsin Farm Bureau President Kevin Krentz, Peter Vitaliano, Chris Herlache, and Roger
Cryan

Our panel dives into Class Ill and IV pricing topics including, but not limited to, make
allowance formulations and structures, yield factors and methods of price discovery.

3:00 p.m. — 3:15 p.m. Break

3:15 p.m. — 4:45 p.m. Roundtable discussions based on panel session 3:
Class 111 and 1V Pricing Issues | Roundtable Discussion 3

Join farmers and dairy industry participants from across the supply chain to further
discuss topics from the Class 11 and IV pricing issues panel session. Roundtable sessions
will function as an opportunity for attendees to participate directly with one another and
work toward common ground solutions.
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4:45 p.m. —5:00 p.m. Closing remarks day 2 | Gretl Schlatter
5:00 p.m. — Adjourn day 2

Sunday, October 16", 2022
8:30 a.m. — 9:00 a.m. Opening session day 3 | Phil Plourd

9:00 a.m. — 10:30 a.m. Panel session 4:
Simplifying Federal Milk Marketing Orders | Panel Session 4
Utah Farm Bureau President Ron Gibson, Marin Bozic, Pete Kappelman, and Chris Wolf
Our panel explores ways of simplifying Federal Milk Marketing Orders, including

standardization of milk checks, implications of a two-class system and other structural
changes to reflect the ever-changing dairy marketplace.

10:30 a.m. — 10:45 a.m. Break

10:45 a.m. — 11:35 a.m. Roundtable discussions based on panel session 4:
Simplifying Federal Milk Marketing Orders | Roundtable Discussion 4
Join farmers and dairy industry participants from across the supply chain to further
discuss topics from the simplifying Federal Milk Marketing Orders panel session.

Roundtable sessions will function as an opportunity for attendees to participate directly
with one another and work toward common ground solutions.

11:35 a.m. — 12:00 p.m. Closing Remarks | Jim Boyle and Roger Cryan

12:00 p.m. — Adjourn Conference
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APPENDIX C: Joint Statement on FMMO Forum
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Federal Milk Marketing Order Forum Successfully Brings
Sector Together

KANSAS CITY, Mo., October 17, 2022 — The American Farm Bureau Federation was
joined by representatives of the National Milk Producers Federation, dairy cooperatives,
processors, state dairy associations and dairy farmers from across the country for a
successful first-of-its-kind industry-wide Federal Milk Marketing Order (FMMO) Forum.

The three-day event provided a platform for farmers” voices to be heard while also
answering the call from USDA Secretary Tom Vilsack to bring the dairy producer
community together to discuss FMMO modernization. Discussions at the forum focused on
Class price formulas and de-pooling, among other topics.

The American Farm Bureau Federation and the National Milk Producers Federation agreed
on a joint statement regarding the need for FMMO improvements. A number of dairy
organizations attending the event also supported the joint AFBF-NMPF statement and are
listed below.

The AFBF-NMPF statement reads:

“We support the federal milk marketing order (FMMO) system as key to fair market-based
farmer milk pricing and recognize the importance of periodically updating the program to
reflect changes in the dynamic U.S. dairy industry. With the last major update to the FMMO
system occurring in 2000, we believe it is time to consider improvements that better reflect
today’s milk markets.

“In addition, the pandemic-related market disruptions of 2020 also highlighted the need to
modernize the program so that it can better mitigate the impacts on producers of disruptions
in milk pricing such as occurred then. At that time, a combination of federal order price
formulas, temporary market imbalances, and sudden demand disruptions created disorderly
marketing of milk, to the detriment of producers.

“We anticipate the prospect of a hearing conducted by USDA in 2023 that could address
FMMO price formulas, including all four Classes, as well as the Class | price surface. An
amended pricing system should improve price discovery, improve the clarity of the program,
continue to support timely payments to producers, and reduce price incentives to de-pool
milk.
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“We are encouraged by the healthy discussion at this week’s Federal Milk Marketing Order
Forum and look forward to continuing the discussion about promoting a healthy dairy
industry through modernization of federal order pricing.”

Organizations participating in the event and endorsing the joint statement include:
American Dairy Coalition

National Farmers Organization

National All-Jersey

Georgia Milk Producers

Indiana Dairy Producers

Kentucky Dairy Development Council

Missouri Dairy

Dairy Producers of New Mexico

Ohio Dairy Producers Association

Virginia State Dairymen’s Association

-30-
Contacts: Mike Tomko Bailey Corwine
Office (202) 406-3642 Office (202) 406-3643
Cell (410) 446-8829 Cell (785) 409-2050
miket@fb.org baileyc@fh.org
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APPENDIX C: FMMO Forum Attendees

Name of farm,

Full Name business, or State Email Address
organization:
. TN Department of . .
Jeff Aiken Agriculture Tennessee jeff.aiken@tn.gov
Chris Allen Select Milk Texas chrisa@selectmilk.com
Producers, Inc.
Davin Missouri Farm . . .
Althoff Bureau Federation Missouri davin.althoff@mofb.org
Roger Baker | Ohio Farm Bureau Ohio rbaker@ofbf.org
Steve Ballard Family Dairy
Ballard and Cheese Idaho sballard1573@yahoo.com
Robert PA Milk Marketing Pennsylvania | rbarley@pa.gov
Barley Board y y&pag
Kentucky Dairy
H.H. Barlow | Development Kentucky kddc@kydairy.org
Council
National Association
Rebecca of State Departments .
Barnett of Agriculture Virginia rebecca.barnett@nasda.org
(NASDA)
Mykel Fdog Dal_ry rangel Wisconsin mbickham@voiceofmilk.com
Bickham Cooperative
David University of
Bilderback | Tennessee ] ennessig db@utk.edu
Ernest Michigan Farm o . .
Birchmeier | Bureau Michigan ebirchm@michfb.com
John Walt Florida Farm Bureau . . .
Boatright Federation Florida johnwalt.boatright@ffbf.org
Pam Bolin New Day Dairy lowa dvbolin@gmail.com
Dave Bolin | New Day Dairy lowa dvbolin@gmail.com
James Boyle gﬁsa gLonde Dty Arizona jimboyledairy@gmail.com
Marin Bozic | Bozic LLC Minnesota marin@bozic.io
Kim Venture Dairy , : . S
Bremmer Cooperative Wisconsin Kim@aginspirations.com
Susan . . . . .
Brooks Apple Hill Dairy Missouri Susbrooks98@gmail.com
. Stoneheart . . . ]
Bill Brooks Consulting, LLC Missouri bill.brooks@stoneheartconsulting.com
Mike Brown | The Kroger Co. Wisconsin mike.brown2@kroger.com

12
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Name of farm,

Full Name business, or State Email Address
organization:
Freeman Kentucky Dairy
. Development Kentucky fhbrundige@gmail.com
Brundige .
Council
Tasha - - . .
Bunting Illinois Farm Bureau | Illinois tbunting@ilfb.org
Sherry . . . .
Bunting Farmshine Pennsylvania | agrite2011@gmail.com
Ben Butler Butler Oaks Farm Florida blbutler@hotmail.com
Richard National Farmers .
Bylsma Organization Indiana dbylsma@nfo.org
Renee Kentucky Farm .
Carrico BuUreau Kentucky renee.carrico@kyfb.com
DoHyun .
Cheon FRC New York dohyuncheon@gmail.com
Dana Coale LJSDA-AI\/IS-Dalry dana.coale@usda.gov
rogram
Brandon Tennessee Farm
Cobble Bureau Tennessee bcobble@tfbf.com
Charles Coblentz .
Coblentz Dairy/Fertilizer Oklahoma coblentzfarm@gmail.com
Tom Cook Cook Dairy Farm Michigan cookdairyfarmer@gmail.com
Sean . Cornelius Farms Missouri sean@bestaxis.com
Cornelius
Bailey American Farm .
Corwine Bureau Federation baileyc@fb.org
Calvin . North .
Covington Southeast Milk, Inc. Carolina ccovington5@cs.com
Northwest Dairy . .
Dan Coyne Association/Darigold Washington dan.coyne@darigold.com
Samantha Tennessee Farm .
Tennessee scraun05@gmail.com
Craun Bureau
American Farm
Roger Cryan Bureau Federation rogerc@fb.org
Jerry Dakin | Dakin Dairy Florida jerry.ddf@gmail.com
Dave Wisconsin Farm . . .
Daniels Bureau Federation Wisconsin dands77@hotmail.com
Catherine . .
De Ronde Agri-Mark, Inc Massachusetts | cderonde@agrimark.net
John Ideal Dairy Farms . o .
Dickinson LLC New York johndickinson76@gmail.com
ngmo_nd Diederich Farm LLC | Wisconsin rdiederich4@new.rr.com
Diederich

13
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Name of farm,

Full Name business, or State Email Address
organization:
Frank Doll Dolls Dairy inc Illinois dolldairy@ruralcommail.com
Sara Ceres Dairy Risk
Dorland Mgmt Idaho sara.dorland@ceresdrm.com
Emma Dairy Farmers of
Downing Y Kansas edowning@dfamilk.com
America
Reynolds
Amanda CoBank Minnesota adurow@-cobank.com
Durow
Shawn Dyal | Southeast Milk, Inc. | Florida sdyal@southeastmilk.org
Glen Easter South Carolina Farm South_ eastglen@aol.com
Bureau Carolina
Rick Ebert Pennsylvania Farm Pennsylvania | rrebert@pfb.com
Bureau
National Dairy
Mike Eby Producers Pennsylvania | mikee@ndpo.us
Organization
Ray Egan Southeast Milk, Inc. | Florida regan@southeastmilk.org
Eric Erba DFA Ohio eerba@dfamilk.com
Mike Mississippi Farm . .- .
Ferguson Bureau Federation Mississippi michaelmferg@yahoo.com
Justin Mississippi Farm S . 4 .
Ferguson Bureau Federation Mississippi jferguson@msfb.org
Laurie American Dairy . . . -
Fischer Coalition Wisconsin laurie@Ilauriefischergroup.net
David Fisher Tk P New York dfisher@nyfb.org
Bureau
Brian Tennessee Farm
Tennessee flowersfarms@aol.com
Flowers Bureau
Lynda . . . .
Foster Dairy Kansas milkmaidé@hotmail.com
Foster
Georgi . . .
Gabrielyan USDA California georgi.gabrielyan@usda.gov
Spencer Utah Farm Bureau .
Gibbons Federation Utah spencer.gibbons@fbfs.com
Ron Gibson Utah qum Bureau Utah ron.gibson@fbfs.com
Federation
Ben Gittins | Gittins Dairy LLC Idaho gittinsdairy@hotmail.com
Gary PA Milk Marketing Pennsylvania ojsovich@pa.gov
Gojsovich Board y 9g0) pa.g
Dave .
Graybill Red Sunset Farms Pennsylvania | dgmkhcl6@outlook.com

14
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Name of farm,

Full Name business, or State Email Address
organization:
Leon Gressel Produce & Texas leon@gressel.net
Gressel Commodities g '
Eric Grim Ohio Farm Bureau Ohio grimdairy@ncwcom.com
Bill Haak Haak Dairy Arkansas jake.cartwright@arfb.com
Victor USDA Federal Milk .
Halverson Market Order #30 Minnesota vhalverson@fmma30.com
Cynthia lowa State Dairy . . .
Hamlett Association lowa cynthiahamlett@iowadairy.org
James e . .
Hancock Prairie View Dairy Texas hnjhancock@yahoo.com
Stevg Tennessee Farm Tennessee steveharrison@bellsouth.net
Harrison Bureau
Paul PFB Dairy . .
Hartman Committee Pennsylvania | paulhartman2269@gmail.com
Garrett Missouri Farm . . .
Hawkins Bureau Missouri garrett.hawkins@mofb.com
Tim Haynes | Superior Dairy LLC | Indiana thaynes@mercurywireless.net
Dana He FRC New York danahe97@gmail.com
Russ Idaho Farm Bureau . .
Hendricks Federation Idaho rhendricks@idahofb.org
Bryan . B .
Henrichs Henrichs Farms LTD | Illinois gotmilk237@yahoo.com
Chris Schreiber Foods Wisconsin chris.herlache@schreiberfoods.com
Herlache
Tina . . . . . )
Hinchley Hinchley Dairy Wisconsin dvhinchley@gmail.com
Dyane Hinchley Dairy Wisconsin dvhinchley@gmail.com
Hinchley '
\ New ]
Beth Hodge | Echo Farm Puddings Hampshire beth@echofarmpuddings.com
Chris .. ) .. ..
Hoeger Prairie Farms Dairy | Illinois choeger@prairiefarms.com
Doug Holland Farms of North
Holland Olin, LLC Carolina hollandfarms@bellsouth.net
Robert Horst lowa State Dairy lowa vneuman@midwestdairy.com
Association

Tyler Hyink | Hyink Dairy Idaho tylerhyink@gmail.com
Beverly Dairy Producers of . .
Idsinga New Mexico New Mexico | dponm3@gmail.com
Sheridan American Farm .
Johnson Bureau Federation sheridanj@fb.org
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Name of farm,

Full Name business, or State Email Address
organization:
Matt . . . .
Johnson Providence Dairy Inc | Georgia mattjohnson195@att.net
Duane Missouri Farm . . i
Kaiser Bureau Missouri dmkceh@gmail.com
Pete . .
Kappelman Land O'Lakes, Inc. Minnesota pkappelman@landolakes.com
Sally Keefe | skFigures, LLC Colorado sally@skfigures.com
Linda Keene | Broken Bow Dairy . . .
Hodorff LLC Wisconsin linda@2ndlkh.com
Kristi Keilen | K&K Dairy Farm Michigan Kristikocsis@gmail.com
. Mississippi Farm N L
Jon Kilgore Bureau Federation Mississippi jkilgore@msfb.org
Matt King grkansas Farm Arkansas matt.king@arfb.com
ureau
Jacqueline Dairy Farmers of Ny : .
Klippenstein | America Kansas jKlippenstein@dfamilk.com
Kyle Pennsylvania Farm .
Kotzmoyer | Bureau Pennsylvania | kfkotzmoyer@pfb.com
Kevin Wisconsin Farm v .
Krentz Bureau Federation Wisconsin kkrentz@wfbf.com
Jodi Upstate Niagara - .
Krzysiak Cooperative, Inc. New York jsmith@uncdairy.com
Ben Laine American AgCredit | Missouri blaine@agloan.com
Rod Land Land Dairy, Inc. Florida rod.land.ffbf @outlook.com
Brenda . :
Gayle Land Land Dairy, Inc. Florida rod.land.ffbf @outlook.com
Zack Lanier |daho F_arm Bureal Idaho zlanier@idahofb.org
Federation
Jacob : . .
L arson Larson Dairy, Inc. Florida jacob.larson.ffbf@outlook.com
Daniel L25iglis Amertady New York daniel.lausch@us.lactalis.com
Lausch Group Inc.
American Farm .
R.J. Layher Bureau Federation rjlayher@fb.org
Larry Lee Brownfield Ag News Wisconsin llee@brownfieldnetwork.com
Network
Nick Kansas Farmers . .
Levendofsky | Union Kansas nick.levendofsky@gmail.com
Milo Lewis North Carolina Farm North_ milo.lewis@ncfb.org
Bureau Carolina
JLeeT,Cger Pleasant View Dairy | Michigan jennifer@pvdairy.net
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Michael Dairy Farmers of . .

Lichte America, Inc. Kansas mlichte@dfamilk.com

Ali Lotia Ever.Ag Illinois trista.freeman@dairy.com

FLQg\r,\\%ale National All-Jersey Ohio rlowe@usjersey.com

Kevin Lussier Dairy /

L ussier Hawthorne Creek Florida hawthornecreekcreamery@gmail.com
Creamery

Corey Lutz | Piedmont Jerseys North_ piedmontjerseys2@gmail.com

Carolina '

Lee Maassen lowa S_ta_te Dairy lowa vneuman@midwestdairy.com
Association

Joe Paul Kentucky Farm : .

Mattingly BuUreau Kentucky Joepmattingly@gmail.com

James CoBank Colorado jmatzat@cobank.com

Matzat '

Matt Prairie Farms Illinois mmcclelland@prairiefarms.com

McClelland '

Patrick Robbiehill Family .

McCormick | Dairy LLC New York prmccormick@yahoo.com

Erick . y .

Metzger National All-Jersey Ohio emetzger@usjersey.com

Brody Miller | Idaho Farm Bureau Idaho bmiller@idahofb.org

Ryan . . .

Miltner Miltner Reed LLC Ohio ryan@miltner-reed.com

Gloria USDA/Farm

Montafio Production and fpac.office.under.secretary@usda.gov

Greene Conservation (FPAC)

Daniel American Farm

Munch Bureau Federation dmunch@tb.org
Center for Dairy . .

Zach Myers Excellence Pennsylvania | zmyers@centerfordairyexcellence.org
University of .

Jack Myers Arkansas Arkansas jsmyers@uark.edu

Steve Nash | Nash Creamery Tennessee holstil2@att.net
Indiana Dairy . o .

Steve Obert Producers Indiana steveobert@indianadairy.org

Geoffrey Florida Farm Bureau .

Patterson Federation Florida geoffrey.patterson@ffbf.org
Virginia State

Eric Paulson | Dairymen's Virginia eric@vsdaonline.com
Association
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Emily House Committee on . . .
Pliscott Agriculture emily.pliscott@mail.house.gov
Phil Plourd | Ever.Ag Wisconsin phil.plourd@ever.ag
Leonard University of . . . .
Polzin Wisconsin-Madison Wisconsin Ipolzin@wisc.edu
Marv Post Post Lane Farm South Dakota | tom.peterson@sddairyproducers.org
Brian Michigan Farm I .
Preston Bureau Michigan prestonbc@dmcibb.net
Roddy White Rock Farms North . .
PUrser L LC/NCDPA Carolina whiterockfarmslic@gmail.com
Anja Western United A . ..
Raudabaugh | Dairies California anja@wudairies.com
Brian New Generation Indiana newgenerationdairy @yahoo.com
Rexing Dairy g y&y '
Bruce . . ,
Richards Utah State University | Utah bruce.richards@usu.edu
Dave Kentucky Dairy
Development Kentucky roberts@kydairy.org
Roberts .
Council
Eadie North Point Dairy New Mexico | northpoint@plateautel.net
Schaap '
Stephanie Michigan Farm - .
Schafer Bureau Michigan sschaf2@michfb.com
Shirley Sprigg Street Dairy . :
Schallberger | L.L.C. Missouri pschallber@aol.com
Paul Sprigg Street Dairy . .
Schallberger | L.L.C. Missouri pschallber@aol.com
Gretl American Dairy .
Schlatter Coalition Ohio gretlschlatter@yahoo.com
John Schoen | Schoen Farms, Inc Missouri schoenfarms1@hughes.net
Sam . . .
Schwoeppe Schwoeppe Dairy Indiana somuladawn@gmail.com
Bob Seiler gce)r;tgal FgMilk Kansas seicows@gmail.com
Travis Senn Edge Dal_r y Farmer Wisconsin tsenn@voiceofmilk.com
Cooperative
Susie Louisiana Farm . -
Sharkey Bureau Eederation Louisiana jessical@Ifbf.org
Harrell Louisiana Farm . -
Sharkey Bureau Federation Louisiana jessical@Ifbf.org
Sheila :
Sherwood Cedar Ridge Farms Utah sherwoodcattle@aol.com
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Bob Shofner | Shofner Farms Arkansas jake.cartwright@arfb.com
Monica Simon Bros. Dairy, L
Simon LLC Arkansas mjmoixsimon@yahoo.com
Frederic Simon Bros. Dairy, . .
Simon LLC Arkansas simondairy@sbcglobal.net
Jeffrey Sims Lone Star Milk Arizona jsims@Ionestarmilk.com
Producers
Cole Kansas Livestock
Sjeklocha Association Kansas cole@kla.org
L_ucas Minnesota Milk Minnesota lucas@mnmilk.org
Sjostrom
Jim Sleper Elfger Consulting Missouri sleperjp@gmail.com
Sandy .
Stauffer Stauffer Farms LLC | New York sandy.stauffer@dfamilk.com
Kurt Steiner | Ohio Farm Bureau Ohio kdsdairyl@aol.com
Randal Mountain Valley i
Stoker Farmstead Idaho Mvfcheese@gmail.com
Glenn PFB Pennwood Pennsylvania | cowsrout@verizon.net
Stoltzfus Farms y '
Harry Ration-all . .
Stugart Decisicions Pennsylvania | hstugart@zoominternet.net
.[I?:ggn Donley Farms, Inc. Idaho dtaber@idahofb.org
Andy Tauer | Indiana Farm Bureau | Indiana atauer@infb.org
Erin Taylor | USDA erin.taylor@usda.gov
Doug D . .
Temme Temme Agribusiness | Nebraska whittneyk@nefb.org
Kate American Farm
Thompson Bureau Federation katet@fb.org
Brittany Nickerson Cattle : . .
Thurlow Company Florida brittany@nickersoncc.com
Joe Tisbert VermonGgy Vermont josephtisbert@gmail.com
Bureau

Bryce Georgia Milk . .
Trotter Producers Georgia bryce@gamilk.org
Spencer Missouri Farm . .
Tuma Bureau Missouri spencer.tuma@mofb.org
Chuck . . .
Turner Turner Dairy Farms Pennsylvania | chuck@turnerdairy.net
Jeroen Van Mid Frisian Dairy New Mexico | jeroen@freanna.com
der Ploeg
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Matthew California Farm e .
Viohl Bureau Eederation California mviohl@cfbf.com
Peter National Milk Virginia vitaliano@nmpf.or
Vitaliano Producers Federation g P p1-org
Kristen Tennessee Farm
Walker Bureau Tennessee kwalker@tfbf.com
Philip Watts | Full Circle Dairy Florida pwatts@fullcircledairy.com
Greg Watts | Full Circle Dairy Florida gwatts@fullcircledairy.com
Brad Combest, Sell & o
Weddelman | Associates Virginia brad@combest-sell.com
Karl Ohio Dairy Producers .
Wedemeyer | Assocation Ohio wedemeyer.5@osu.edu
Hilary L . . .
Wedemeyer White Diamond Farm | Ohio hillk533@gmail.com
Tyler Wisconsin Farm . .
Wenzlaff Bureau Eederation Wisconsin twenzlaff@wfbf.com
Brittany Lo North I
Whitmire NC State University Carolina bfwhitmi@ncsu.edu

Lauren New York Farm .
Williams Bureau New York Iwilliams@nyfb.org
Todd Wilson Mllk_l\/_larket Missouri todd.wilson@fmmacentral.com

Administrator
Jerem Senate Agriculture,
emy Nutrition, and jeremy_witte@ag.senate.gov
Witte .
Forestry Committee

Chris Wolf | Cornell University New York cwolf@cornell.edu
Timothy Pennsylvania Farm . .
Wood Bureau Pennsylvania | twood33@hotmail.com
Joe Wright | Florida Farm Bureau | Florida pjwdairy@gmail.com
Henry Rhode Island Farm . .
Wright Bureau Rhode Island | hwright@rifb.org
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