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VISIT THE GA GROWN BABY
BARN AT THE GA NATIONAL
FAIR

Harmony Grove Dairy Farm, Waynesboro

THISISSUE
Baby Barn a “Must See”
at GA National Fair
GMP and ADA of GA Hold
Fall District Meetings

The Georgia Grown Baby Barn
will be on the “must-see” list for
the 2019 Georgia National Fair
on October 3-13. Fair attendees
can witness the miracle of life as
they watch live births, see calves
take their first steps and participate in selecting a name for
each newborn animal.
The Georgia Department of Agriculture has partnered with the
Georgia National Fairgrounds &
Agricenter, Georgia Veterinary
Medical Association, University
of Georgia Veterinary School,
University of Georgia Extension
and Extension Veterinary Medicine to bring the Georgia Grown
Baby Barn experience to Perry.
The Baby Barn joins the already
existing educational journey
through Georgia’s vast agricultural landscape in the Georgia
Grown Building, including
Georgie’s Farm, an interactive
adventure that allows students
to follow their food from the
farm to fork! For more information, visit their website at
https://ggatthefair.com/babybarn/
VOLUTEERS NEEDED FOR
GNF DAIRY EXHIBIT
Volunteers are needed to help
promote Georgia‘s dairy industry at the Dairy Exhibit at the
Georgia National Fair in Perry.
The fair will run Oct. 3-13. Please
contact Mekenzie Panhans at
(800) 343-4693 if someone from
your farm would like to spend a
day handing out milk to fairgoers and sharing your dairy story!

Meet ACCM Chairman,
Paul Johnson
Modernization of Cattle
Identification
Fluid Milk Sales
Dixie Dairy Report

GMP and ADA of GA Hold Fall District Meetings
Across State
Thank you Georgia dairy farm families and industry
affiliates for attending the 2019 Georgia Milk
Producers and ADA of Georgia annual fall district
meetings. We had great producer turnout in
Montezuma, Buckhead and Senoia.
Each fall, our organization holds district meetings
across the state to report on yearly activities and
bring producers up-to-date on issues affecting their
businesses. Plus, it's a great opportunity to visit with
fellow dairy farmers!

District 8 Meeting, Waynesboro

Over the last year, Georgia Milk Producers has worked to improve our producer education programs
through sponsorship of several UGA educational workshops and the Georgia Dairy Conference. Georgia
Milk also encourages a close-working relationship with other Ag organizations like Georgia Farm
Bureau, Georgia Cattlemen’s Association and Georgia Agribusiness Council, to further the mission of
GMP and advocate for Georgia dairy farmers.
Georgia Milk continually serves as the voice of Georgia’s dairy farm families among groups enforcing
and enacting environmental regulations and writing state legislation. We also promote the importance
of our industry to consumers and its economic impact of close to $1 Billion in Georgia each year. Thank
you for the opportunity to serve and to fight for the success of the industry in Georgia and the Southeast. Hope to see you all at the 2020 GA Dairy Conference this January 20-22 in Savannah, GA!

Make Your Hotel Reservation for GDC by Dec. 30!
Take advantage of special room rates for the 2020 Georgia Dairy Conference by
making your reservations before Monday, December 30, 2019! The Savannah Riverfront Marriott is offering room rates for those attending the Georgia Dairy Conference from Wednesday, January 15, until Thursday, January 23, at $132.00/room for
single and double occupancy rooms. There will be a $8 parking fee per day for our group at the
hotel. Individuals are requested to call the hotel at 912-233-7722 or 800-285-0398 for reservations or online at: http://www.gadairyconference.com/accomodations.
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Meet Paul Johnson, New Chairman for ACCM
Paul Johnson, Georgia dairy farmer and large animal veterinarian, was recently elected as the
chairman for the Georgia Agricultural Commodity Commission for Milk (ACCM). For the last
twenty years, he has owned and operated Providence Dairy with his brother, Gary, and son,
Matt, in Climax, Georgia.
Johnson has served on the ACCM Board for the last three years and believes that the state
checkoff program will facilitate change in the near future that has been at the request of
Georgia farmers for many years.
“Today’s ACCM Board is committed to looking for new avenues to enhance fluid milk sales in
Georgia”, said Johnson. “The members of ACCM are business minded and are using those
skills to make decisions concerning checkoff dollars collected from our state’s dairy farms.”
Johnson hopes to improve support of the organization and bring transparency to money
spent locally and nationally through dairy checkoff organizations.
“We are governed by the Commissioner, and ultimately the Governor, to ensure that state
checkoff funds are used in the most beneficial way to enhance producer returns and improve
milk consumption. We want Georgia producers to know that we are producers like them,
facing the same issues they are and we want results from these programs to be measurable,
relevant, and productive.”
Another goal for Johnson as ACCM Chairman
this year is to foster more conversation among
producers and allow them the opportunity to
share comments or ideas on their checkoff
programs.
Paul and his wife, Ginger, have three sons and
five grandchildren. Johnson is also a board
member of the Decatur County Farm Bureau,
serves as chair for the Georgia Dairy Conference Planning Committee and a committee
member for the American Farm Bureau Federation’s Animal Care Issue Advisory Committee.

Modernization of Cattle Identification
Dr. Dustin Weaver and Dr. Janemarie Hennebelle, Georgia Department of Agriculture
In April, the USDA’s Animal and Plant Health Inspection Service
(APHIS) announced that metal ear tags would be phased out as
official identification for cattle by 2023. The USDA laid out this
timeline in a factsheet titled “Advancing Animal Disease Traceability: A Plan to Achieve Electronic Identification in Cattle and Bison.” (See factsheet: aphis.usda.gov/traceability)
What does this mean for Georgia’s cattle industry?
In 2013, the USDA implemented the Animal Disease Traceability
(ADT) Rule [Docket No. APHIS–2009–0091] outlining when cattle need official identification and
what is considered official ID. Animal disease traceability is not a new concept; the idea has been
around for decades as a tool for animal health officials to eliminate diseases from regions, states,
and nations. In Georgia, this is how we eradicated Brucellosis in our cattle population – through
testing, tagging procedures, and recordkeeping. The goal is to pinpoint the location of animals with

significant diseases, their travel history, and with what animals or people they have intermingled.
What’s new with ADT?
First, the ADT rule in place since 2013 is not changing. For dairy producers, this means that all dairy cattle entering interstate
commerce, i.e., moving over state lines, are required to be officially identified, except for cattle moving to slaughter. Furthermore, beginning January 2020, the USDA will no longer provide free metal ear tags, including orange and silver tags, to states for
distribution to producers, veterinarians, and markets. Then, beginning January 2021, metal ear tags can no longer serve as official identification for cattle.
What will replace metal ear tags?
By discontinuing the supply of free metal ear tags, the USDA is moving to modernize the ADT system and
transition to official electronic identification devices (EIDs). By January 2023, EIDs will be the only form of
official identification recognized. EIDs are used for identification in most large cattle-producing countries,
and several producers in the United States have taken the initiative to identify their animals with EIDs.
Official EIDs must have the 3-digit USA 840 prefix in a 15-digit number and display the official U.S. ear tag
shield.
The use of EIDs will considerably improve the speed and accuracy of performing an animal disease trace. Though the cost of implementing this change will fall on Georgia’s cattle industry, the industry will benefit from the traceability information provided
to animal health officials. Not to mention, the cost is comparable to what most people already pay for farm tags that they currently use. Additionally, state and federal dollars will continue to be used to support infrastructure for reading animal IDs and
securely storing that information.
President Theodore Roosevelt said it best, “Do what you can, with what you have, where you are.” Let’s do our part to move our
industry forward by doing what we can with the tools we have. For more information on this news article please contact the
Georgia Department of Agriculture’s Animal Health Section at (404) 656-3667 or visit our ADT webpage.

Fluid Milk Sales for the First Half of 2019 are Down
From Calvin Covington, September Dixie Dairy Report

Conventional fluid milk sales, for the first half of 2019 compared to 2018, are down 2.0% and organic sales are down
4.6%. The larger organic decline may be due to organic milk drinkers shifting to plant based alternatives. On the positive side, whole milk sales are up 0.7% for conventional and 0.9% for organic. On the other hand, reduced fat sales are
down 4.5% and 8.3%, respectively. Milk consumers are purchasing whole milk, and turning away from reduced fat
milk, even though nutrition and other programs emphasize reduced fat dairy products.
In the Southeast States, fluid sales in all three federal orders combined are 3.4% below a year ago, for the first six
months of the year. On a daily basis, this decline is the equivalent of almost 1 million lbs. of farm milk per day. As
shown below, most of the sales decline is in the Appalachian and Southeast orders. Fluid sales are only down 0.7% in
the Florida order. The Southeast States account for about 23% of the nation’s fluid milk sales.

Dixie Dairy Report – September 2019
Calvin Covington
Milk production. During July the combined milk
production in three southeast reporting states,
which produce about two-thirds of the milk in
the Southeast, is down 2.8%. As shown below,
almost all the decline is in Virginia. Production is
up 2.8% in Georgia, and down 1.1% in Florida.
Georgia gained a thousand cows in July, along
with 25 more pounds of milk per cow. Florida per
cow production was up 35 pounds in July. Virginia’s production decline remains in double digits.
Nationally, July milk production was unchanged compared to a year ago. There are 82,000 less cows than a year ago. Dairy cow slaughter
in July was over 7% higher than a year ago. Milk per cow was up 17 lbs. compared to last July. Thirteen of the 24 reporting states produced more milk. Colorado and Texas were at the top with production increases of 5.9% and 5.8%, respectively. California was up 2.5%
and Wisconsin down 1.0%. In the Northeast, New York was up 0.3%, but Pennsylvania was down 7.6%; due to 35,000 fewer cows and 15
less pounds of milk per cow.
Dairy replacements. USDA’s July 1 Cattle Report puts the number of dairy replacement heifers at 4.1 million head. This is 601,500 head
less than reported on January 1, and the largest January to July decline since 1973. The ratio of heifers to milk cows is the lowest since
2009. Increased breeding of dairy cows to beef bulls, more farms exiting the dairy business, and lower heifer prices contribute to the
decline.
Dairy products. As shown below, little
change in August dairy product prices,
prices remain steady. All prices except
whey are higher than a year ago. Looking
ahead, a bigger inventory and greater production, along with lower international
prices are moving the butter price lower.
Block cheddar cheese is gaining strength
approaching $2.00/lb. but barrels are
about $0.25/lb. lower. Cheese inventories
are below a year ago, and demand is reported as good.
Milk prices. July blend
prices in all three
southeastern federal
orders were the highest for the year-todate, and over $2.00/
cwt. higher than last
July. After a historically
low Class I utilization in
June, Southeast order Class I utilization rebounded to normal levels in July. As shown below, we project higher blend prices in August,
and then remaining relatively flat through the remainder of the year. With the butter price declining, more of the price will be carried by
milk’s skim portion.
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